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By the end of this session, 
you will be able to …

• identify different types of secondary sources 
frequently used in business research 

• how to construct a search 

• find articles, reports & other secondary 
sources in research databases

• get more help



• to conduct secondary research …

– on your assigned company 

• Air  Canada

or

• Canadian Tire 
Corporation

– published in 2017

– that includes at least 4 different 
secondary source types



Primary vs. Secondary Sources 

PRIMARY

• Materials containing 
first-hand information 

• Direct, personal 
observations

• Original materials that 
do not analyze or 
interpret other materials

• Examples: interviews, 
surveys, focus groups, 
observational research, 
etc.

SECONDARY

• Second-hand account, 
taken from someone or 
something else

• Usually describing, 
summarizing, analyzing, 
evaluating, derived from, 
or based on primary 
source materials

• Examples: articles, 
books, reports, videos, 
etc.



Secondary Sources often used in Business

• Articles 

– Popular Magazines

– Trade Magazines

– Newspapers

– Scholarly Journals

• Company Reports

– Annual Reports

– Company Financials

– Company Profiles

• Directories

• Industry Reports

• Market Research 
Reports 

• Statistics

• Videos

• Web Sites

• … and more
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Periodicals
Newspapers, Magazines (Popular & Trade) and Journals 

NOTE: An article from each of these periodical types can 
count as a different secondary source.  Format of article 

(online or print) does not change the source type. 



What makes a Periodical...periodical??

PERIODICAL

• published in regular  
intervals (usually daily, 
weekly, monthly or 
quarterly)

• produced on an ongoing 
basis

• comprised of many 
articles 

• coverage may be on one 
or many subjects

• sometimes referred to as 
a serial

A SINGLE 
ARTICLE

A SINGLE 
ARTICLE

A SINGLE 
ARTICLE



• What type of content?

• Who is the intended 
audience?  

• Who are the authors of the 
articles? Do they have 
credentials?

• Do the articles 
have references 
listed?

How do you tell the difference 
between periodical types?

• Who is the publisher ?

• Are there advertisements?

• Are the articles “peer 
reviewed”?



PERIODICALS
NEWSPAPERS  & 

POPULAR 
MAGAZINES

TRADE 
MAGAZINES

SCHOLARLY 
JOURNALS

Example
Titles

Globe & Mail, 
The Economist, 
Maclean’s

CPA Magazine,
Progressive Grocer, 
HR Magazine 

Human Performance, 
Journal of Advertising, 
Journal of Business Ethics

Content Current events, 
general interest. 

Topic coverage can 
be very broad. 

Industry news & 
trends. 

Topics related to a 
specific trade or
profession.

Original research, 
in-depth analysis. 
Topics are usually 
discipline or subject 
specific. Language can be 
very specialized and 
technical.

Authors Freelance writers, 
reporters or 
journalists. 

Industry experts or 
practitioners. 

Academics, researchers. 
Credentials & 
institutional affiliations 
noted.

Publisher Commercial 
publishers

Industry
associations or 
organizations

Academic presses, 
research institutes, 
universities Continued …



PERIODICALS
NEWSPAPERS & 

POPULAR 
MAGAZINES

TRADE 
MAGAZINES

SCHOLARLY 
JOURNALS

Frequency Daily
Weekly
Monthly

Weekly
Monthly

Monthly
Quarterly

Abstracts/
Summaries

No Sometimes Yes, most of the time

Article Length Typically short Varies, but  usu.
short to moderate 
in length

Varies, but often 
lengthy

Review Process Reviewed by staff 
of publication 

Reviewed by staff of 
publication

Often peer-reviewed 
by experts in a field

References / 
Bibliography

Not usually 
included

May be included Always included

Advertisements Yes, many of them Yes, usu. industry 
related

Few or none

Video: Popular vs. Scholarly

http://www.library.vanderbilt.edu/peabody/tutorial_files/scholarlyfree/index.html
http://www.library.vanderbilt.edu/peabody/tutorial_files/scholarlyfree/index.html
http://www.library.vanderbilt.edu/peabody/tutorial_files/scholarlyfree/index.html


Articles from a journal, magazine or newspaper?

MAGAZINE
TRADE

JOURNAL

Link to article Link to article

http://libaccess.mcmaster.ca/login?url=https://search.proquest.com/docview/1759557833?accountid=12347
http://www.tandfonline.com/doi/abs/10.2753/MER1052-8008240206


Not sure of your periodical type? 
Look up the periocial title in Ulrichsweb

Peer-reviewed is also known as  
“refereed”. 
NOTE: Every article in a refereed 
journal will not be peer-reviewed 
(e.g., editorial, book review, etc.)

http://library.mcmaster.ca/articles/ulrichswebcom


Same WSJ article in Different Formats

NEWSPAPERWSJ on Web

WSJ in Research 
Database (Factiva)

WSJ in Print



Citing Same Source in Different Formats
Citation requirements vary by format 

Shirouzu, Norihiko, Mike Spector, and Josee Valcourt. “Toyota Feels  
Pinch Along With Big 3 as Sales Dive.” Wall Street Journal, April 2, 
2008, sec. A, p.1.

Shirouzu, Norihiko, Mike Spector, and Josee Valcourt. “Toyota Feels 
Pinch Along With Big 3 as Sales Dive.” Wall Street Journal, April 2,
2008. Accessed January 18, 2017. https://www.wsj.com/articles               

/SB120697359536477131.

Shirouzu, Norihiko, Mike Spector, and Josee Valcourt. “Toyota Feels 
Pinch Along With Big 3 as Sales Dive.” Wall Street Journal, April 2, 
2008. Accessed January 20, 2017. Factiva.

Newspaper article in PRINT

Newspaper article on WEB

Newspaper article in DATABASE



Citing
• Use the Fall 2017 Citation Guide 

for Business exactly. Included in 
Comm 1B03 courseware, A2L and 
on Library’s website.

• Based on Chicago Manual of Style
(CMOS) 16th edition - available 
online. Do not use 17th edition. 

• Track citations as you do your 
research. Use stable URLs or take 
note of item details.  Do not copy 
URLs from browser toolbar – not 
always reliable. 

• Don’t leave it till the last minute! 

http://library.mcmaster.ca/sites/default/files/businesscitation.pdf
http://library.mcmaster.ca/articles/chicago-manual-style-online


Finding Secondary Sources on Your Topic

To find periodical articles, company reports & 
other secondary sources …

• use a free search engine such as …

• use a subscription based research 
database (a.k.a. library database, database)  
such as …



Top Business Databases @ McMaster

http://library.mcmaster.ca/articles/conference-board-canada-e-library
http://library.mcmaster.ca/articles/conference-board-canada-e-library
http://library.mcmaster.ca/articles/lexisnexis
http://library.mcmaster.ca/articles/lexisnexis
http://library.mcmaster.ca/articles/business-source-complete
http://library.mcmaster.ca/articles/business-source-complete
http://library.mcmaster.ca/articles/mergent-online
http://library.mcmaster.ca/articles/mergent-online
http://library.mcmaster.ca/articles/sedar
http://library.mcmaster.ca/articles/sedar
http://library.mcmaster.ca/guides/top-business
http://library.mcmaster.ca/articles/ibisworld
http://library.mcmaster.ca/articles/ibisworld
http://library.mcmaster.ca/articles/thomson-one
http://library.mcmaster.ca/articles/thomson-one
http://library.mcmaster.ca/articles/factiva
http://library.mcmaster.ca/articles/factiva
http://library.mcmaster.ca/articles/global-market-information-database
http://library.mcmaster.ca/articles/global-market-information-database


What are Research Databases? 

• are search engines with a well defined scope

– covering specific years, various 
geographies, specific publications, etc.

• can be subject specific or general

- marketing; business;  social sciences; 
multi-disciplinary

• can contain one or more source types

– articles, data, financials, reports, videos, 
maps, images, and more!



Research Databases …

• support precise & systematic searching 

– many searching, filtering, sorting & 
exporting options

• contain content curated by humans (not 
robots)

• are typically fee-based $$$, contain full-
text content not typically available for free 
on the open web



Accessing Research Databases

• On the Library’s home page, select Databases tab 
and then pick a database by Subject Area or search 
by Name

http://library.mcmaster.ca/frontpage?qt-frontpage_search_tabs=2#qt-frontpage_search_tabs
http://library.mcmaster.ca/
http://library.mcmaster.ca/


Includes links to online tutorials, subject coverage, 
more database details, etc.

Accessing Research Databases
Read Description & Click Hyperlinked Name



Business Source Complete (BSC) 
Finding Company Profiles

1
2

3

http://library.mcmaster.ca/articles/business-source-complete
http://library.mcmaster.ca/articles/business-source-complete
http://library.mcmaster.ca/articles/business-source-complete


Click links in Related 
Information box for 

periodical articles and 
other documents about 
this company within the 

BSC database.

BSC: Company Profile
e.g., Amazon.com



1

2

3

Click links in Company 
Snapshot box for news, 

financials, and more.

Factiva
Finding Company 

Snapshots
Limit: 6 users at one time

http://library.mcmaster.ca/articles/factiva


Constructing a Search in a 
Research Database

1. Identify main concepts of your topic

2. Think of keywords (synonyms or 
related words) for your concepts

Be aware of variant spellings and 
word endings 

3. Combine keywords using      Boolean 
operators (i.e., AND, OR, NOT) and

modifiers “ ”, (  ) , * 

https://youtu.be/bCAULDuMcso
https://youtu.be/Ed7EswsnEbM
https://youtu.be/bCAULDuMcso
https://youtu.be/bCAULDuMcso
https://youtu.be/Ed7EswsnEbM
https://youtu.be/Ed7EswsnEbM


Main Concepts

Identify the main concepts of your 
research topic

– usually 1 to 3 concepts

Sample research topic: 

• Assess human resources management 
at the Amazon corporation

Concepts: 

1. human resources 

2. management 

3. Amazon



Keywords

• Develop a list of keyword(s) that 
express your concept(s)

– consider specific and general words 
(nouns, adjectives & verbs)

– think of synonyms and related 
words

– use a mix of natural and scholarly 
language

– eliminate less relevant words 

– avoid relational words such as 
influence, cause, impact, etc.
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Possible Keywords for 
Main Concepts of Sample Research Topic

HR                              administration       Amazon.com
personnel                 development          Amazon Inc.
employee                 planning
staff
talent

1. human resources    2. management 3. Amazon



Boolean Operators
Use to Combine Keywords

AND Use between search words to 
retrieve items with ALL words 
present. 
Narrows or decreases results. 

brand and
reputation

OR Use between  search words to 
retrieve items with ANY of the 
words present.Broadens or 
increases results. 

marketing or
advertising or
promotion

NOT Removes unwanted words. 
Narrows or decreases results. 

jobs not steve

(    ) Searches using a mix of Boolean 
operators are processed left to 
right - AND first, OR second, NOT 
last. Words enclosed in 
parentheses ( ) will become first.

(volkswagen or
VW) and 
emissions and
scandal



Boolean at Work: 
Human Resources Management at Amazon, Inc.

Search

amazon
and
human resources
or
HR
and
management
not
river

140,315

565

659

239

234

# of results

http://library.mcmaster.ca/articles/proquest-business-collection
http://library.mcmaster.ca/articles/proquest-business-collection


Modifiers
Control Word Variations 

*
! 
?

Use a wildcard (or 
truncation) symbol to 
find variant spellings 
and word endings. 

NOTE: The symbol  
can vary by search 
engine – check Help 
section

manag* finds:  
manage, manages, 
manager, managers
management, 
managing, etc.

behavio*r  finds: 
behavior, behaviour

“ ” Use quotes around 
search words to find 
exact phrases; words 
appear together in the 
order specified

“human resources”
“public relations”
“social media”



Boolean & Modifiers at Work: 
Human Resources Management at Amazon, Inc.

Sample Search Results

#1: Boolean
amazon 140,315
and
human resources 565
or
HR 659
and
management 239
not
river 234

#2:  Boolean + Modifiers
amazon 140,315
and
“human resource*” 476
or
HR 571
and
manag* 257
not
river                                     257

http://library.mcmaster.ca/articles/proquest-business-collection
http://library.mcmaster.ca/articles/proquest-business-collection


Search Statement
Piecing it All Together

(“human resource*”or HR or personnel or
employee* or staff or talent) and (manag* 
or adminstrat* or develop* or plan*) and
(amazon or amazon.com or “amazon inc*”)

Order of operations:
Left to right, AND first, OR second, NOT last, ( ) becomes first



Specify date range

The option to specify the location of 
search words is common in databases.
Can make results more precise.

Boolean Operators & Modifiers

Factiva
:Search

in
g N

ew
s

(d
efau

lt search
)

http://library.mcmaster.ca/articles/factiva


The option to specify the location of 
search words is common in databases.
Can make results more precise.

Boolean Operators & Modifiers

Specify date range

Search Statement using Guided Search 

Business Premium Collection:
Searching all sources in database

http://library.mcmaster.ca/articles/proquest-business-collection
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Factiva

Research Databases Often Have Filters
Use them to refine and/or narrow search results
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Also check  on 
sources noted 
in description, 
full-text and/or 
reference lists.

Additional keywords or controlled 
vocabulary to use in searches.

When full-text is not  
available in the 
database, select get it!

Use permalinks 
when citing and 
exporting

Trade magazine article

Article

http://libaccess.mcmaster.ca/login?url=https://search.proquest.com/docview/1719290266?accountid=12347


Quick Search

• is a multi-disciplinary search tool for locating online 
items and physical materials in Mills, Innis, Thode & 
Health Sciences libraries.

• Quick Search = “Catalogue” + “Articles & More” 
(includes some content from Databases + eJournals) 

• Search by keyword(s), then refine results using a variety of 
limits such as format, date, subject, database, etc.

amazon.com

http://library.mcmaster.ca/


Sample Quick Search Results
• includes articles (from 

all periodical types), 
plus a variety of other 
secondary sources

• search not 
comprehensive, missing 
content from many of 
our research databases 
(like Factiva)

• “Articles & More” 
entries may not always 
be available in full-text
at McMaster; select Get 
It @ Mac! for options

• good place to start, can 
help identify which 
databases to explore 



Overwhelmed? Don’t Know Where to Start? 
Comm 1B03 Course Research Guide 

• includes numerous research databases, web sites 
and other sources useful for your research project

http://libguides.mcmaster.ca/commerce1b03

http://libguides.mcmaster.ca/commerce1b03
http://libguides.mcmaster.ca/commerce1b03


Self-Serve Help

http://library.mcmaster.ca/justask

https://library.mcmaster.ca/justask
http://library.mcmaster.ca/justask


How Library Stuff Works 
Video Tutorials

http://library.mcmaster.ca/instructional-videos

http://library.mcmaster.ca/instructional-videos
http://library.mcmaster.ca/instructional-videos


Research Help @ Innis

• E-mail: library@mcmaster.ca

• Phone: 905-525-9140

– ext. 22081 Innis Service Desk

– ext. 21359 Business Librarian

• Face to Face:

– Drop by the Service Desk at 
anytime, Monday to Friday

• Live Chat: 
http://library.mcmaster.ca/justask/

http://library.mcmaster.ca/about/innis
mailto:library@mcmaster.ca
http://library.mcmaster.ca/justask/


Late Night Silent  Study Hours 

Now Available 



Group Study Rooms at Innis
• 7 rooms, seating for 6

• include whiteboards, 
monitors, outlets, etc.

• supplies can be borrowed 
from Service Desk

• book rooms online with 
your MAC ID

https://library.mcmaster.ca/mrbs/

https://www.youtube.com/watch?v=BLJv9-pOwms&list=PLjB7x34VHLf5ooJegDE5Jmt4V7iE8tm50&index=28
https://www.youtube.com/watch?v=BLJv9-pOwms&list=PLjB7x34VHLf5ooJegDE5Jmt4V7iE8tm50&index=28


2017

October 26
November 9

November 23
December 7



Stay Connected!

• “Follow” Us on Twitter!

https://twitter.com/innisbizlib

• “Like” Us on Facebook!

http://www.facebook.com/innislibrary

• “Follow” Us on Instagram!
https://instagram.com/innisbizlib

• SnapChat

maclibraries

https://twitter.com/innisbizlib
http://www.facebook.com/innislibrary
https://instagram.com/innisbizlib

