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Select Browse Research from the menu

From the Browse Value Line Featured Lists
Research screen,
go to the
Industry Screens
section and select an Predefined Screens
industry from the
drop-down menu
(approximately 100
are listed).
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On the selected Industry Screen (e.g. Advertising), a list
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of companies in the respective industry will be displayed.

Industry: Advertising

From this screen, select the Industry Analysis button to
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access a PDF report for the industry. \
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The Advertising Industry is now in the bottom
half of the Value Line rankings. The group has
faced headwinds over the past few years, as mar-
ket dynamics and revenue streams transform and
what many define as traditional methodolgies be-
come increasingly subjective. At its core, market-
ing is a form of communicating with consumers in
the hopes of selling them a product or service.
However, the manner in which companies achieve
that goal is now in constant flux. As the major
companies in this group overwhelmingly domi-
nate the industry, the context of this analysis will
largely reflect how their various and highly frag-
mented operating units are striving to capitalize
on the shifting landscape.
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the use of more sophisticated methods, such as Big Data.
Increasingly the trend has shifted toward the digital
arena. (Indeed, in 2015, WPF spent 54 billion with
Google and another $1 billion with Facebook.) Deb g
ongoing in the industry regarding the effectivene Vi
the various platforms, but there is no disagreement Iew,

digital's role will continue to increase dramaticallygiclel¥sl[e¥:Te Mle]s

print the
full-text PDF
report.

The Industry Versus The Economy

Historically, when economic growth slowed and
mand faltered. marketing budeets would be one of the



